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Data ownership
Who owns data about you? We'll explore that
guestion in this Lecture.

A few examples of personal data include copyrights
for biographies; ownership of photos posted online,
and companies like Yelp, Trip Advisor, public data
capture, and data sale. We'll also explore the limits
on recording and use of data.
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"1.Data Ownerships

This lecture iIs about data ownership.

Let's begin by talking about who owns the data.

The Issue Is, the data Is about you, and so you
might think you own the data, but is it really yours?



~ If | write your biography, | own copyright on what
I've written. If you dislike what | say, there's
actually not much you can do, unless I've been
Inaccurate and I've lied in ways in which it harms
you, In which case you could sue me for libel.
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Biography

+ OK, it is about you.

— But is it yours?

* If | write your biography, | own
copyright. If you dislike what |
say, not much you can do,
except sue for libel where | am
inaccurate.
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mgraph you, | own the photo. There are
some limits on things that | can do. There may be
private areas in which | cannot take the photo.
There might be ways in which | cannot use the
photo. | can't use the photo as an implied
endorsement or as implied libel.

What does e
Implied libel

Photo Ownership

mean? & 11 "g\ * If | photograph you,

| own the photo.



mple, here's this photograph that is
presumably not what President George W. Bush
actually did, but somebody thought it would be very
funny to create this kind of photoshopped image.
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~ And one can see that if this weren't a public figure,

this kind of photograph is something that could be
demeaning and could harm somebody's career or
reputation and they might sue.

And so this is libel through altered images.
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You don't actually have to alter an image. We all
have moments where we didn't look our best. And
If somebody just happens to capture such a moment
and then makes It public, this is something that we
might feel very embarrassed about.
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Unflattering Photos (contd.)
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* But unaltered .
photographs cando = |

that too, if clicked at
the “right” time.

— Each of us has had
moments when we did
not look our best.




So, we have an Issue of possibly creating an
environment where our careers and reputations are
hurt because somebody took a picture of an

unflattering moment and used that to characterize
who we are.



When one thinks about data ownership ..

the history of what one does with things like books
and photographs are things that might help.

| can record things about you, and If I've recorded
things about you, | can do whatever | want to with it.

There might be some reasonable limits on the kinds
of things that | can record about you and the kinds of
things | can do with it, but my records are my
records.



/Iﬁ understand how this would work, in terms
of intellectual property, the way that our society
thinks about them. There are three main types of
Intellectual property. The thing that we've been
talking about is copyright. Copyright is something
where we own a particular artistic expression
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Intellectual Property Basics

* Copyright
— Artistic expression
— A rearrangement is a derivative work

* Patent

— Idea for making or doing

* Trade Secret
— | have it, but don’t tell anyone




If you take my copyrighted work and then you
rearrange It, let's say you take my book and you
translate it, then the translation Is a derivative
work.

It's not completely original because you didn't
write 1t from scratch but i1t's not the same as what |
wrote either.

You've applied your own creativity and you've put
In your own effort in creating that translation.



- What happens with derivative works is a more
complex rule with regard to how copyright works.

You can create derivative works only with the
permission of the owner of the original work.

But then, once that permission is there, you can do
what you want to. The derivative work Is yours.
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