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Descriptives
Degree
85% Confidence Intarval for
Mean

M Mean | Std. Devigtion | Std. Eror | LowerBound | UpperBound | Minimum | Maximum
1 ] 79.00 3162 1.414 78.07 82,93 74 K]
2 ] 84.00 3162 1.414 a0.07 87.93 80 aa
3 ] 74.00 3162 1.414 70.07 77.93 70 74
Total 15 79.00 5141 1.32 76.14 81.85 70 aa

Test of Homogeneity of Variances
Degree
Levena
Statistic ft df2 Sig.

000 2 12 1.000

ANOVA
Degree
sum of
Squares df Mean Square F Sig.

Between Groups 250.000 2 125.000 | 12,500 oM
Within Groups 120.000 12 10.000
Total 370.000 14




Post Hoc Tests

Multiple Comparisons

DependentWariable: Degree
Tukey HSD
~Mean 95% Confidence Interval
Difference (I-
) Groups  (J) Groups J) Std. Error Sig. Lower Bound | Upper Bound
1 2 -5.000- 2.000 067 -10.34- .34
3 5.000 2.000 067 -34- 10.34
2 1 5.000 2.000 067 -34- 10.34
3 10.000° 2.000 001 4 66 15.34
3 1 -5.000- 2.000 067 -10.34- .34
2 -10.000- 2.000 001 -15.34- -4 66-

* The mean differance is significant atthe 0.05 leval.

Homogeneous Subsets

Degree

Tukey HSD?

Suhbsetforalpha=0.05
Groups I 1 2
3 5 74.00
1 5 79.00 79.00
2 5 84.00
Sig. 067 Q67

Means for groups in homogeneous suhsets
are displayed.

a Uses Harmonic Mean Sample Size = 5.000.




