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1. Barry M. Leiner et al, A Brief History
of the Internet, Journal of ACM
SIGCOMM Computer
Communication  Review,  vol.39,
no.5, 2009.

2. E. Katz and Lazarsfeld, personal
influence: The part played by people
in The flow of mass communication,
N, Y , the free press.

3. Alex S Tan, Mass Communication
Theories and research , new york,

johan Wiley1985

lvin L .Defleur & Everette E. Dennis,

derstanding mass communication:

aliberal perspective,
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Course Description Form

13. Course Name:
Methods of Communication
14. Course Code:
15. Semester / Year:
2025-2026
16. Description Preparation Date:
12/1/2026
17.Available Attendance Forms:
Attending the lectures
18.Number of Credit Hours (Total) / Number of Units (Total)
60
19. Course administrator's name (mention all, if more than one
name)
Name: Dr. Mohammed Fiadh Hassan
Email: mohammed.fiadh.hassan@uomus.edu.iq
20. Course Obijectives

Course Objectives | Equipping and providing students v
fundamental information in the field

communication:

¢ Identifying the most important and promin
forms and types of communication and
elements of the communication process

Understanding the five stages of communicat

and the characteristics of communicat




them.

according to different media. * Analyzing vy
goals according to their patterns and identify

the most significant obstacles to achiey

21.

Teaching and Learning Strategies

Strategy

Defining communication concepts and related concepts

.2ldentifying the elements

and

communication process and its main pillars
.3A historical description of the stages of media developmer
4Comparing communication forms in light of their objectiv,
functions, and general characteristics

components of {

22. Course Structure

Week | Hours Required | Unit or subject name Learning Evaluation
Learning method method
Outcomes
1 2 ncept of ecture Exam
2 ) mmunication ecture Exam
3 2 Types ecture Exam
4 4 Of ecture Exam
5 ) mmunication ecture Exam
6 2 e importance ecture Exam
7 D of ecture Exam
3 ) mmunication ecture Exam
0 2 e concept of ecture Exam
0 ) mass ecture Exam
1 ) mmunication ecture Exam
2 D vels of mass ecture Exam
3 ) mmunication ecture Exam
4 ) Mass ecture Exam
mmunication

functions




23. Course Evaluation

Distributing the score out of 100 according to the tasks assigned to the student such as
daily preparation, daily oral, monthly, or written exams, reports .... etc

24. Learning and Teaching Resources

Required textbooks (curricular books, if any)

Main references (sources)

Dr. Wissam Fadhil

Recommended books and references

(scientific journals, reports...)

1. Barry M. Leiner et al, A Brief

History of the Internet, Journal
of ACM SIGCOMM Computer
Communication Review,

vol.39, no.5, 2009.

. E. Katz and Lazarsfeld,

personal influence: The part
played by people in The flow
of mass communication, N, Y

, the free press.

. Alex S Tan, Mass

Communication Theories and
research , new york, johan

Wiley1985

melvin L .Defleur & Everette E.

Electronic References, Websites







