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Course Description Form

13. Course Name:
Montage
14. Course Code:
15. Semester / Year:
Yearly / 2024-2025
16. Description Preparation Date:

2024/10/26

17.Available Attendance Forms:




Attendance Education

18.Number of Credit Hours (Total) / Number of Units (Total)

Hours / Number of Units 2 60

19. Course administrator's name (mention all, if more than one name)

Name:sara hakim fenekh /Silwan Abdali
Email: sara@uomus.edu.iq

20. Course Obijectives

Course Objectives

montage and their production of short films,

advertisements and advertisements

The course aims to teach students of the second stage

21. Teaching and Learning Strategies

Strategy

22. Course Structure

Week | Hours Required Unit or subject name Learning Evaluation
Learning method method
Outcomes
1 3 Introducing The concept of radio and Student Theoretical /
Engagement + Practical Exam
students to television montage and its Discussion
with Students
editing and tariff
producing
short films,
advertisements
and
advertisements
) 3 Introducing Radio and television Student Theoretical /
students to editing Engagement + Practical Exam
and producing montage functions and Discussion
short films, . with Students
advertisements and ethics
advertisements
3 3 Introducing Specifications of the editor Student Theoretical /
students to editing Engagement + Practical Exam




and producing
short films,
advertisements and
advertisements

(image and sound editor) in

radio and television

Discussion
with Students

4 Introducing | Artistic vision in radio and Student ) Theoretical
students to editing Engagement + Practical Exam
and producing television montage Art and Discussion
short films, L with Students
advertisements and creativity
advertisements
5 Introdup!ng Montage theories Student Thgoretlcall
students to editing Engagement + Practical Exam
and producing Discussion
short films, with Students
advertisements and
advertisements
Introducing TV Picture Montage Tvpes of Student Theoretical /
6 students to editing ge Typ Engagement + Practical Exam
and producing | TV Montage: Linear Montage Discussion
short films, with Students
advertisements and
advertisements
7 Introdu_c!ng Types of television montage Student Th_eoretlcaI/
students to editing Engagement + Practical Exam
and producing Non-linear montage Discussion
short films, with Students
advertisements and
advertisements
Introducing c ; ; Student Theoretical /
g amera and image types in .
8 students to editing ge typ Engagement + Practical Exam
and producing TV montage Discussion
short films, with Students
advertisements and
advertisements
9 Introdu_c!ng The most important Student Th_eoretlcaI/
students to editing Engagement + Practical Exam
and producing | television montage programs Discussion
short films, . oo with Students
advertisements and and their characteristics
advertisements
10 Introdu_c!ng TV montage in Adobe Student Th_eoretlcaI/
students to editing Engagement + Practical Exam
and producing Premier program Discussion
short films, with Students
advertisements and
advertisements
11 Introducing Characteristics of the TV Student Theoretical /
students to editing Engagement + Practical Exam
and producing montage program Adobe Discussion
short films, . with Students
advertisements and Premier
advertisements
Introducing fo) ; Student Theoretical /
g en a project .
12 students to editing P proj Engagement + Practical Exam
and producing Discussion




short films,
advertisements and
advertisements

with Students

13 Introducing Transition methods between Student Theoretical /
students to editing Engagement + Practical Exam
and producing shots Discussion
short films, with Students
advertisements and
advertisements
Introducing ; Student Theoretical /
14 students to editing The sound and its types and Engagement + Practical Exam
and producing its use in montage Discussion

short films,
advertisements and
advertisements

with Students

23. Course Evaluation

Distributing the score out of 100 according to the tasks assigned to the student such as daily
preparation, daily oral, monthly, or written exams, reports .... etc

24. Learning and Teaching Resources

Required textbooks (curricular books, if any)

Main references (sources)

Recommended books and references (scientific journals,

reports...)

Electronic References, Websites




