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Potter, Media Literacy Cui i) adlga ¢ duig S an)yall
Hobbs, Digital Media Literacy
UNESCO Reports

Course Description Form

13. Course Name:
Media and Digital Literacy
14. Course Code:
15. Semester / Year:
2025/2026
16. Description Preparation Date:
1/1/2026
17.Available Attendance Forms:
My presence
18.Number of Credit Hours (Total) / Number of Units (Total)
Number of hours/30
Number of units/?2




19. Course administrator's name (mention all, if more than one name)

Name: Mohammed Nihad Khalil

Email: mohammed.nihad.khalil@uomus.edu.iq

20. Course Obijectives
Objectives of the study subject 1 .Introducing students to the concept

of digital media literacy .
2.Developing critical media thinking.
3.Combating fake news .
4.Promoting media ethics .
5. Safe use of digital media.

21. Teaching and Learning Strategies

Strategy 1. Analyzing and explaining course material throu

interactive lectures.

2. Discussion and dialogue.

(case study)

3. Presenting and analyzing digital

media mode

4. Student assignments and presentations.
5. Commitment and bearing academic responsibility.

22. Course Structure

Required Learning

Week Hours Outcomes

Unit / Subject Name

Lear
ning
Meth
od

Evaluation Method

The studen] Introduction to Media

understands§ Awareness and Digital - :
1 2 conceptoftf <y :11s Discussion
topic
The studen| Concept of Local and Global Report

understands § Citizenship and Citizenship in




concept of th
topic

the Digital space.

The studen
understands {
concept of t

topic

The Impact of Political and
Commercial Interests on Arab
Media.

Written and or|
tests, questions,
direct assessme

The studen
understands t
concept of t

Participatory Media and the Rol
of the Citizen Contributor in Ney
Production

Activity
ral Assessment

topic
The studen . . rticipati
understands t Incitement and Divisive o

concept of t
topic

Discourses and Hate Speech.

The studen
understands {
concept of t

topic

Motivations Behind Spreading
Hate Through Media.

Written and or]
tests, questions,
direct assessmg




The studen
understands t

Practical Application: Creating
an Account on the Image

est Paper

7 o signment
Concfc?pig Sharing Platform FLICKR.
\Ssessment
Th . ) ) i
e studen Dialogue, Discussion, and Daily
8 understands t . ; . ssessment
concept of t Managing Media Debate Skills. I
topic
Stereotyping and Stereotypes
The studeni »qqciated with Culture and Written and or
9 understands t Social Gend tests, questions
concept of tf] S0cial Gender. i 4 !
. irect assessme
topic
rticipati
The studen on and
10 understands § Basics of Media Marketing. teraction
concept of th C
topic \ctivities
The studen .
1 understands ff Practical Applications in Image Daily Exams

concept of t
topic

Processing and Editing




The studen
understands {

Organizing and Managing

12 concept of tf Newsrooms. esentatio
topic n
\ssessment
The Importance of Media
The studen| | iveracy in Contemporary Oral
13 understands Soci Questions
concept of tif >OC1ELY. T
topic est
The studen] General Summary of Course .
14 understands t Topics. ractical
concept of t
topic
The studen \ssessment
15 understands § First Semester Exam. Reports

concept of t
topic




Oral Test

The studen . N .
16 understands 1 Fractical Application: Using rticipati
concept of th the STORIFY Platform. on
topic
The studen| Practical Application: .
17 understands § Designing Audio Content via signments
Concfg’;igf ! INSTAGRAM AUDIOGRAM.
The studen| Humanitarian Media Coverage pinion
18 understzindfst'; of Refugee and Displaced Paper
concept ot persons Issues.
topic
The studen .
understands § Exploitation of Children in Written and oral tests,
19 concent of tf " . ) questions, and direct
t(f)pic Political and Media Campaigns. assessment
un-(rjz(resi:rj]((jjesnt Mthf)dS for Vel.qu%ng the' Written and oral tests,
20 Validity of Public Figures questions, and direct

concept of t
topic

Statements.

assessment




The studen
understands t

Practical Applications for

Written and oral tests,

21 ncent of tf questions, and direct
co Cfc?pig Writing Reflective Text. assessment
Th n . L. . .
unde?si:#(it Practical Application: Creating Written and oral tests,
22 concept of tf @ Media Blog. gs:esst;ﬁ?:r’mf nd direct
topic
un-gzer)si:rj]((jjznt The Concept of Media Written and oral tests,
23 Ideology. questions, and direct
concept of th assessment
topic
The studen .
understands 1 Schools and Approaches to Written and oral tests,
24 questions, and direct

concept of th
topic

Analyzing Ideology in Media.

assessment




The studen
understands t

Practical Application: Producing

Written and oral tests,

25 uestions, and direct
concept of th Integrated Media Material gssessment
topic

Practical Application: Critical pinion
26 Analysis of Media Images. Paper

Media and Developing Critical Daily Exams
27 Sy .

Thinking Skills

Practical Application:

Scriptwriting and Producing Qral
28 Questions

Documentaries and Editing.

Test




29 2 Participatory Media

\ssessment
Daily
\ssessment

30 Second Semester Exam.

23. Course Evaluation

Distributing the score out of 100 according to the tasks assigned to the student such as daily
preparation, daily oral, monthly, or written exams, reports .... etc

24. Learning and Teaching Resources

Required textbooks (curricular books, if any)

Disseminating realistic concepts, characteristics, and
challenges

Main references (sources)

Recommended books and references

(scientific journals, reports...)

Scientific Journals, Studies, and
Research Specialized in
Digital Media

Electronic References, Websites

Potter, Media Literacy
Hobbs, Digital Media Literacy
UNESCO Reports




