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13.

Course Name: Press advertisement

14. Course Code: Mu1024004
15. Semester / Year: 2023- 2024
16. Description Preparation Date: 15-5-2024

17.Available Attendance Forms: presence

18.Number of Credit Hours (Total) / Number of Units (Total) 60

19.

Course administrator's name (mention all, if more than one
name)

Abdel kadhum Muhammad Aswaid Name:
Email: abdulkadhim.mohammed.iswayyid@uomus.edu.iq

20.

Course Obijectives

Course Objectives

* Introducing the student to everyth
related to the subject of the advertisemen
* Training the student in the theoretical
applied aspects of press advertising

* Introducing the student to the subject
advertising and how to advertise
newspapers

* Providing the student with skills
designing and directing advertisements

e ¢ Providing the student with the skillg

dealing with a specialized audience

21.

Teaching and Learning Strategies

Strategy

tical thinking - creative thinking - collaborative - project-

based learning




22. Course Structure

Week | Hours Required Learning Unit or subject Learning Evaluation
Outcomes name method method

1 Two Acquire Advertisements arose EXplanation Awarding
hours | knowledge and | grades  to
diSCUSSiOH part1c1pants

2| Twol Acquire | e sTuhehel Explanation | Awarding
hours knowledge journalism and grades. ) to
diSCUSSion part1c1pants

3| Two Acquire F“n‘:tior;ili‘;‘:tios};’iegCti"es Explanation Awarding
hours | knowledge and | grades  to
diSCUSSion part1c1pants

4 Two Acquire Technical.fgundati.ons of Explanation Awarding
hours knowledge advertising design and grades to
discussion participants

5! Two Acquire Use of technologies in Explanation Awarding
hours | knowledge advertising and | grades o
diSCUSSiOH participants

6| Two Acquire ing technologies | Explanation Awarding
hours | knowledge in advertising and grades_ .o
diSCUSSiOD part1c1pants

7| Two Acquire Advertising ethics | Explanation Awarding
hours | knowledge and | grades  to
diSCUSSiOD part1c1pants

8| Two Acquire rbal and non- | Explanation Awarding
hours | knowledge rbal symbols in and | grades  to
advertising | discussion | Participants

9| Two Acquire rments for | Explanation Awarding
hours | knowledge eparing the and | grades  to
lvertising message | discussion | Participants

10| Two Acquire Psychological | Explanation Awarding
hours | knowledge nects in and | grades  to
advertising | discussion | Participants

11| Two Acquire vertising and | Explanation Awarding
hours | knowledge marketing and grades_ ot
diSCUSSiOH part1c1pants




12| Two Acquire Advertising | Explanation Awarding
hours | knowledge campaigns and | grades  to
diSCUSSiOH part1c1pants
13| Two Acquire vertising and | Explanation Awarding
hours | knowledge ndience categories and | grades  to
diSCUSSiOH part1c1pants
14| Two Acquire rasure the impact | Explanation Awarding
hours | knowledge advertising on the and grades_ o
audience | discussion | Participants

Mid-year exam
1| Two Acquire pes of newspaper | Explanation Awarding
hours | knowledge advertisements and grades_ ~ to
diSCUSSiOH part1c1pants
2| Two Acquire e media and its | Explanation Awarding
hours | knowledge ationship to and | grades  to
advertising | discussion | Participants
3| Two Acquire Advertising | Explanation Awarding
hours | knowledge promotion and grades' o
diSCUSSion part1c1pants
4| Two Acquire vantages and | Explanation Awarding
hours | knowledge advantages of and grades._ o
vertising in the| discussion | Participants

press
5| Two Acquire vertising methods | Explanation Awarding
hours | knowledge in the press and | grades  to
diSCUSSiOD part1c1pants
6| Two Acquire e effect of | Explanation Awarding
hours | knowledge vertising on and | grades  to
financing | discussion | Participants
7| Two Acquire vertising on the | Explanation Awarding
hours | knowledge Internet and | grades  to
diSCUSSiOl’l part1c1pants
8| Two Acquire e most important | Explanation Awarding
hours | knowledge ferences between and | grades  to
vertising in the| discussion | Participants

2SS and the

Internet
9| Two Acquire 1ges of advertising | Explanation Awarding
hours | knowledge eparation and and | grades to

6




design in the press | discussion | participants
10| Two Acquire 1Iges of advertising | Explanation Awarding
hours | knowledge pduction in the and grades__ to
press | discussion | Participants
11| Two Acquire 1ges of advertising | Explanation Awarding
hours | knowledge pduction on the and grades_ to
Internet | discussion | Participants
12| Two Acquire eparing and | Explanation Awarding
hours | knowledge iting the and grades” to
vertisement in the | discussion | Participants

press
13| Two Acquire Advertising | Explanation Awarding
hours | knowledge ategies in the and grades__ to
press | discussion | Participants
14| Two Acquire ctors affecting the | Explanation Awarding
hours | knowledge size of advertising and grades” to
diSCUSSiOH part1c1pants

cond semester

exam

23. Course Evaluation

Distributing the score out of 100 according to the tasks assigned to the student such as daily
preparation, daily oral, monthly, or written exams, reports .... etc

24. Learning and Teaching Resources

Required textbooks (curricular books, if any)

A binding prepared by the subject
teacher, including 28 lectures

Main references (sources)

Abdul Razzaqg Muhammad Al-Dulaimi’s book,
Advertising in the Twenty-First Century

Recommended books and references (scientific

journals, reports...)

e advertising book by Dr. Mona

Al-Hadidi

Electronic References, Websites

world wide web




